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NGPA develops new service designed
to help you keep your legal ad business

It seems to be the latest craze
sweeping across the country. City
and county governments wanting to
take legal advertisements out of
newspapers and put them on their
own Web sites.

Officials say it’s all about saving
money.

Unfortunately in the process, it
also means less visibility for vital
legal announcements. As municipal
and county government Web sites
tend to attract few viewers, the
pool of citizens knowing what their
government is up to will dwindle.

The public might save a few dol-
lars here and there, but at what ex-
pense?

www.ncnhotices.com

To help you ward off potential
threats in your community, NCPA
has developed a new Web site, ncno-
tices.com.

This is a compilation of legal no-
tices printed in newspapers
throughout North Carolina. The
database is searchable by county,
type of legal notice and date.

And here’s the best part: It’s free
to use!
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Governments don’t have to spend
another dime to get their ads
online. They don’t have to fig-
ure out how to get their no-
tices up on their Web site or
pay someone extra to do it.

Plus, the legal notices contin- :
ue to be published in the place K8 -
citizens have been used to see- 3
ing them for decades - in
the local newspaper. We're
just adding more eye-
balls by also putting
these ads on the Inter-
net! This is truly a win-
win-win!

—_

Join up
In order for this to
work, we need you to
participate. It costs
your paper nothing
to join. You will
need to sign up and
there is a little work
involved, but it’s
very easy.
Watch your
mailbox for
full details
soon!

Are you vested yet?
Federal DOT rules will change
the way journalists do their
jobs along highways

Page 9

Summer Convention is this month. Can you survive missing the
Newspaper Next 2.0 session? Page 5

Is the over/more than debate much ado about nothing in today’s
world? Doug Fisher wants your thoughts. Page 10




Tim Dearman

y time is nearly done. It has
Mbeen a wonderful year and I

must use this last column to
thank the people who made it possi-
ble.

The first recognition goes to a
very supportive executive commit-
tee comprised of Vice President
Rick Thames, Treasurers Scott Har-
rell and Jordan Whichard, and past
President Deuce Niven. They pro-
vided a sounding board that kept us
on track.

The second recognition goes to a
great board. We had outstanding
board attendance and participation
this year. A special thanks to board
members for making many courtesy
calls to members. I believe we can
say more members received a per-
sonal call than ever before.

The third recognition goes to the
committee chairs and committee
members. This is where the real
work of the association takes place
and where the officers and board
send all the tough questions to be
addressed.

Beth Grace is the perfect execu-
tive director. She has a solid back-
ground in journalism and manage-
ment experience with The Associat-
ed Press. That experience is a per-
fect fit for the association and
Beth’s enthusiasm and constant
smile make her a great leader and a

From the president

Great year made possible
by a whole lot of people

joy to work with. She constantly
pushes for excellence and ways to
improve. Your association is in good
hands.

Bobby Bracy walks on water.
Well, maybe that is understated.
Bobby has transformed the associa-
tion into a well-run business. Bobby
makes sure the business side of the
association works well. Every audit
is perfect, he gets us tax refunds,
updates our technology and has im-
plemented good business practices
in every part of the association.

Holly Johnson may be the person
you see the most. She organizes our
meetings and contests and oversees
the annual member directory. Holly
stepped into the job just over a year
ago and you have certainly seen a
difference in everything she touch-
es. The great Winter Institute was a
tribute to Holly’s planning and han-
dling of details.

Lindsay Webster had a busy year.
In addition to keeping the sales side
of your association going strong, she
stopped long enough to have a baby.
We missed her but Lindsay planned
well for her absence and got caught
up quickly upon her return.

Amanda Martin, John Bussian and
John Pea are not official staff mem-
bers but are a vital part of every-
thing we do. All are ultimate profes-
sionals, all share a passion for our

tdearman@statesville.com

industry and all serve with dedica-
tion far beyond what they are paid.

A few personal thanks.

First, thanks to Nancy, who traveled
with me to all the meetings and makes
friends quicker than I lose them.

Second, thanks to the Statesville
Record & Landmark staff. The
newspaper thrived under their lead-
ership.

Third, thanks to Media General,
which has always encouraged and
supported my work with the associ-
ation.

And, a big thank you goes to Rick
Thames who was much more than a
vice-president. He took key leadership
roles the whole year and will take us
to new heights in the coming year.

The biggest thank you goes to
each member for your support.
Your association struggled through
economically challenging times
along with you.

With your support the Press Asso-
ciation’s mission was advanced on
several fronts. The First Amend-
ment was championed, open records
and open government defended, ex-
cellence in journalism promoted
and North Carolina remained a state
of good newspapers and a good state
for newspapers.

Truly, the best is yet to come. It
has been an honor to serve as your
president.

THE NORTH CAROLINA PRESS
Beth Grace Publisher
Holly Johnson Editor
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Advertising staffs
celebrate awards

Advertising reps and graphic
artists from North Carolina newspa-
pers picked up awards for their
work on June 19 at the 2008 Adver-
tising Awards Banquet in Raleigh.

Shelby Varnadore of The Indepen-
dent Tribune, Concord, and Laurie
Powell of The Smoky Mountain
News, Waynesville, were named the
winners of the 8th Annual Fred D.
Crisp Jr. Outstanding Sales Profes-
sional of the Year Award which rec-
ognizes North Carolina’s best adver-
tising and marketing professionals.

The award, named after the re-
tired publisher and longtime sales
and marketing professional of The
News & Observer, honors and cele-
brates the traits and skills that are a
part of the best sales staff.

Each winner received a $1,000
check. Newspaper publishers and ad-
vertising managers were asked to
nominate one person from their staffs.

Friend of Print

Ingles, the Asheville-based gro-
cery store chain, received the NCPA
Friend of Print Award. This award
was created in 1992 to honor loyal
print advertisers.

Metro Plus Business Award

A sweepstakes award given in
each circulation division for the
most points earned in the contest.

Division A: Kenly News

Division B: The State Port Pilot,
Southport

Division C: The Smoky Mountain
News, Waynesville

Division D: The Free Press, Kinston

Division E: The Wilson Daily
Times

Division F: The Fayetteville Ob-
server.

Powell

Varnadore

Best of Show

One entry in each division is
judged to be the best advertisement
among all those entered, regardless
of the category.

Division A:

Christy S. Clark and Dwight Sparks
The Clemmons Courier

Community Service Signature Page

Division B:

Donna Cook and Teresa Pullium
Cherokee Scout, Murphy

Best Full Color Real Estate Ad

Division C:

Marc Levitt and Matt Freeman
Charlotte Business Journal
Best Use of Spot Color

Division D:

Maria House & Charlotte Gard
The Daily Record, Dunn

Best Full Color Motor Vehicle Ad

Division E:

Staff

The Wilson Daily Times
Best Newspaper Promotion

Division F:

Steve Pigg

The Charlotte Observer

Best Full Color Motor Vehicle Ad

July 10
NNA Postal Summit
Washington, D.C.

July 1719
NCPA Summer Convention
Crowne Plaza hotel at Asheville

CALENDAR

Aug. 5-7
SNPA Foundation Traveling Campus
Gastonia

Feb. 12-13, 2009
Winter Institute at Embassy Suites, Cary

NCPA/NCPS Board
of Directors 2007-2008

Tim Dearman................ccoveeenneen. President
Publisher, Statesville Record & Landmark
tdearman@statesville.com

Rick Thames......................... Vice President
Editor, The Charlotte Observer
rthames@charlotteobserver.com

D. Jordan Whichard Ill ....... Sec-Treas (NCPA)
Publisher, The Daily Reflector, Greenville
jwhichard@coxnews.com

Scott Harrell.....Secretary-Treasurer (NCPS)
Publisher, The Brunswick Beacon
publisher@brunswickbeacon.com

Deuce Niven ....... Immediate Past President
Associate Publisher, Editor

Tabor-Loris Tribune
tribdeuce@tabor-loris.com

Ruth Birge
Publisher, Times-News, Hendersonville
ruth.birge@hendersonvillenews.com

Bill Bowman

Publisher, Up & Coming Weekly
Fayetteville
bbowman@upandcomingmag.com

Hunter Bretzius
Editor, The Gaston Gazette, Gastonia
hbretzius@gastongazette.com

Carl Crothers
Executive Editor, Winston-Salem Journal
ccrothers@wsjournal.com

Fran Farrer-Nash
Ad/Marketing Dir., The Charlotte Post
ffn@thecharlottepost.com

Regina Howard-Glaspie

Circulation Director, The News & Record
Greensboro

rglaspie@news-record.com

Elliott Potter

Publisher, The Daily News
Jacksonville
epotter@freedomenc.com

Rick Stewart
Publisher, Kenly News and Selma News
rstewart@kenlynews.com

Johnny Whitfield

Managing Editor, Eastern Wake News
Zebulon

johnny.whitfield@nando.com

Tim Rogers
Editor, The Wilson Times
trogers@wilsondaily.com

David Woronoff
Publisher, The Pilot
Southern Pines
david@thepilot.com
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John Bussian

e’ve come close to the sum-
‘ ;‘ ; mit once before. In 2005,
the NCPA proposed legisla-

tion to allow citizen and media win-
ners of public records lawsuits auto-
matically to recover legal expenses.
For a time, when the bill passed the
state Senate, it appeared North Car-
olina would close a gaping hole in its
open government law — the lack of
an effective enforcement mecha-
nism.

But a combination of forces in the
House and a lone senator ended the
bill’s run. Then-House Judiciary I
Committee chairman Joe Hackney
and Sen. Dan Clodfelter from Meck-
lenberg County announced their op-
position. And in short order, an
amendment was offered to strip au-
tomatic recovery of legal expenses
from the bill.

In its place was inserted the cur-
rent language: that a trial court
judge “shall” award reasonable le-
gal fees to a party who files a public
records suits and prevails against
the government UNLESS there is
“substantial justification” for the
government refusal to disclose the
public records, or other circum-
stances exist that would make an
award of fees to the winning party
unjust.

In practice, judges rarely award
anything close to the cost of enforc-
ing the open government law to win-
ning citizens or members of the
press.

Why is the current mechanism for
recovering legal expenses a mi-
rage? Because state trial court
judges, as a rule, find that the gov-
ernment’s initial refusal of a public
records request was substantially
justified, in effect that the govern-
ment made an honest mistake.

And if that’s not tough enough for
the winning party to swallow, the
judge may find that special circum-
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Opinion from our First Amendment and Legislative Counsel

stances exist to make it unfair to
saddle the government with the win-
ner’s legal bills.

It truly is a no-win situation for
the winner! And no one who has
fought, funded and won a public
records suits is anxious these days
to do it again. The exercise to en-
force the right to know has become
more costly than any group of citi-
zens or any media group can bear!

Three years and three lawsuits
without recovery of legal expenses
since that legislation provided a le-
gal fee escape valves for the gov-
ernment tell the tale. The Wilkes
Journal-Patriot’s case against its
public hospital, the Chatham County
citizens suit against the county elec-
tion board and the Outer Banks Sen-
tinel’s epic battle to see local gov-
ernment records are notable exam-
ples where little or no legal fees
were awarded to the winner.

And we’re at the gates again with
the current e-mail access suit that
NCPA newspapers and others have
filed against Gov. Mike Easley.

This time, Sen. David Hoyle (D-
Gaston) may have the answer. His
“Open Government Act of 2008”
(SB2064) contains a provision for
automatic recovery of reasonable
attorneys fees. Like the original
2005 bill, a party that files and wins
a public records suit would automat-
ically recover reasonable legal ex-
penses.

john_bussian@link.freedom.com

2064 could make N.C.
a top state Iin openness

Sen. Hoyle rightly reasons that
only automatic recovery of legal ex-
penses by the winning party can de-
ter time-consuming and costly pub-
lic records litigation.

It’s easy to see how SB2064 would
do more to reduce open government
litigation than anything out there.
First, it offers the Attorney Gener-
al’s new Department of Justice
“Open Government Unit,” headed
by Deputy AG David Elliott, a bet-
ter chance to mediate open govern-
ment disputes. That alone ought to
divert disputes that would other-
wise land in court to the Attorney
General’s office.

A party disinclined to use the
AG’s voluntary mediation service
and follow the AG’s advice would
pay its own legal expenses — and
those of its opponent - if the case
goes to court.

Experience in 27 other states
show that government officials are
a lot less likely to litigate when
faced with the prospect of having to
pay a citizen’s legal expenses. That’s
as it should be, given the command
of our state Supreme Court that all
questions about how to interpret
open government laws should be re-
solved in favor of openness.

This Open Government Act —
SB2064 - may be our best hope to
bring North Carolina into the class
of states with the strongest open
government law.

Watch for your dues
statement in August.
Deadline: Oct, |

Membership has its privileges

N< | A North Carolina Press Association
ncpress.com




Burlington fights back
against ban on hawkers

If you think the days of hawkers
on street corners selling newspa-
pers have long since past, you’d be
mistaken. But if the city council of
Burlington has its way, by the time
you get this newsletter there will be
one fewer newspaper in the world
doing it.

Fortunately, a suit filed in federal
court may keep that from happen-
ing.

For eight years the Times-News
has sold Sunday editions on the
city’s streets in a joint venture with
Allied Churches of Alamance Coun-
ty. The organization works with
homeless people.

Each Sunday the group’s clients
would purchase newspapers to sell
at intersections. It provided part-
time income for them.

At the June 3 city council meet-
ing, the executive director of Allied
Churches, Bill Adams, said the pro-
gram has helped people work their
way out of the homeless shelter.

Neither the newspaper nor Allied
Churches had received complaints
about the street vendors. City coun-
cil members didn’t cite any traffic
accidents or other trouble caused by
the vendors. What they did cite

Bill addresses same issue

As the 2008 General Assembly short ses-
sion draws to a close, one of the NCPA-
backed bills passed by the Senate in 2007
will begin to make its way through the House.
SB 942 is designed to clarify a 2006 enact-
ment authorizing local government to restrict
solicitations along state highways.

The bill does two things:

M Adds a phrase exempting the sale of
newspapers from any local ordinance that
might be passed to ban or restrict solicita-
tions along state highways;

H Preserves the constitutionality of the
statute that authorizes local government to
ban other sales, by ensuring that the First
Amendment right to distribute news is not
sacrificed in the process of enacting one of
these local ordinances.

were reports from motorists who
felt uncomfortable and apprehen-
sive about the hawkers ... and a fear
that an accident might happen
someday.

Burlington’s leaders passed the re-
striction, effective July 1. Now the
penalty for selling newspapers by
hawkers on the streets is a fine of up
to $50 or up to seven days in jail.

On June 20, the Times-News filed
a federal lawsuit and asked for a

temporary restraining order.

The lawsuit states that the blanket
prohibition by the city violates the
constitutions of both the United
States and North Carolina. The
city’s limitations amount to a denial
of the paper’s rights to free speech
and free press.

In its supporting brief, the news-
paper points out that federal courts
have long held that similar city ordi-
nances banning distribution of news
violated the First Amendment.

In a story in the Times-News con-
cerning the lawsuit, Publisher Steve
Buckley said, “I had hoped that we
would have been able to work out a
compromise with the city that
would have allowed us to continue
to sell newspapers and allowed the
eight people who did that to keep
their jobs.

“We have worked diligently with
the city to make the program safe
for the vendors and citizens alike.
Sadly, the city made it clear that
there would be no discussion about
compromise despite the fact that
several citizens at the hearing sug-
gested it.”

A temporary injunction hearing
was scheduled for June 27.

Newspaper Next at convention

2008 Summer Convention’s theme
of Survivor hits the mark when it
comes to one of the headliner ses-
sions.

Newspaper Next 2.0 is the fol-
lowup to API’s original study on how
the newspaper industry could con-
tinue to grow and prosper by going
beyond the core product.

You may think that attending a
session on the original report is
“good enough,” but version 2.0 re-
fines the previous work and pro-
vides case studies from papers who
have tried out the methods.

Summer Convention is July 17-19

SUVlVo

N
°'“'f" CAROLIN A

at the Crowne Plaza Resort in
Asheville. There is still time to reg-
ister. Go to www.ncpress.com for
full details and to download a regis-
tration form.

Among the other highlights of this
year’s annual gathering:

B Separate appearances by both

major party candidates for North
Carolina governor. This will be your
chance for some face time with
these hopefuls and a prime opportu-
nity to see where they stand on open
government.

H We’ll be honoring native son
Gene Roberts as the 2008 North
Carolinian of the Year. Roberts was
the editor of The Philadelphia In-
quirer and managing editor of The
New York Times.

M The annual business meeting
and elections for NCPA/NCPS.
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Breaking Free

John Pea

ounger adults feel as if they
Y are drowning in a sea of
headlines and breaking news.
They just want us to throw them
some depth and forward thinking to
use as life jackets.

That’s a simple way to sum up the
latest study on getting younger
adults interested in news. The Asso-
ciated Press commissioned this one
and released it during a global con-
ference on news last month in Swe-
den.

This study was not the product of
your typical focus group or survey.
The research employed anthropolo-
gists using ethnography (yes, you
can actually find this word in the
dictionary — it’s the study and
recording of human cultures).

Adults ages 18-34 (with an empha-
sis on the under 25 crowd) were
studied from India, the United King-
dom and the U.S.

In the report you can read the sto-
ries of some of these people — al-
though their names have been
changed to protect the... well ’'m
not really sure what they’re protect-
ing.

According to the study, younger
adults suffer from “news fatigue.”
That means they tire of getting the
same headlines on the same topics
from every source of news they
plug into. These people are multi-
taskers. Giving them the same thing
repeatedly frustrates and robs them
of valuable time.

What frustrates them even more
is attempting to find information be-
yond the headlines. They say they
can’t find the depth on topics they
want to know more about. To use the
study’s terminology, they are seeing
the headlines above the fold of your
newspaper, but when they go below
that fold, they find either repetition
or a lot of empty white space.

One of the people in the study,
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Jack of Kansas City, was quoted in
the report: “news [today] is not the
full story, but more like a preview
— it’s kind of annoying sometimes. I
don’t like to get bits and pieces of
information.”

I think a study conclusion that

john@ncpress.com

The gap may not be big,
'but help out the seekers

tremely important.

It may work on us older adults
(questionable), but according to this
latest study those teases are a
source of frustration for younger
adults, especially if they don’t deliv-
er on the promises they make.

these young adults
are willing to work
to get the news they
want should at least
buoy us. They view
news as social cur-
rency. Perhaps we
should compare
headlines and
breaking updates to
nickels and dimes.
Sure they have val-
ue, but you need a
large number of
them to purchase
anything good. The
message: don’t just
nickel-and-dime
them. Show them
the money.

Other findings in-
clude:

M Younger adults
tend to connect
checking e-mail

with getting their news.

B Constant checking for updates
on the Internet is linked to boredom,

not curiosity.

M Story resolution is important.
They don’t want to be left hanging.

M Jon Stewart has an impact on

Sound familiar?

The 2004 Experience Study by
the Readership Institute pointed to
certain experiences that, if imple-
mented, could attract new readers
and users to newspapers.

Among the key experiences cited:

H Something to talk about (simi-
lar to providing “social currency”)

H Too much (getting the same
thing over and over — a symptom
of news fatigue?)

B Make me smarter (providing
paths to discover more informa-
tion)

M Turned on by surprise or
humor (Jon Stewart)

It's interesting how the same
themes emerged from each study.

Remember...

The AP study focused on young
adults and how to engage them in
the news. Some findings may apply
to older adults, others may not.

The study makes
three primary rec-
ommendations to
news organizations.

M Deliver depth.

H Change the bal-
ance of news to
eliminate repetition
and provide paths
for discovering
more details.

H Create more so-
cial currency for
younger adults.

How to go about
achieving these
goals is not ad-
dressed in the re-
port, other than by
AP revealing how it
has used this study
to fashion a new
model for deliver-
ing content. The re-
port also includes

information about transformation at

Telegraph.

the British news operation, The

One conclusion I think you can

take away concerns e-mail alerts. If
you send alerts on national or world
news items, you might want to re-

young adults’ expectations. They
feel that The Daily Show gives them
more than the surface details — and
it entertains them.

Concerning television news, I'm
sure you are familiar with teases —
“Shocking story of a man (fill in the
blank) coming up.” In conversations
with some TV folks a couple of
years ago, I asked about such
teasers and whether they worked.
All assured me that they were ex-

consider the practice. Chances are,
these young adults are already get-
ting the same thing from other
sources. Use your alerts for content
that’s unique to your product.

If you want to find out more about
this study, you can download a copy
at www.ncpress.com.

John Pea is the member communi-
cations manager for NCPA and for-
mer editor at Gastonia and Burling-
ton.



Kevin Slimp

s it too little, too late for
IQuarkXPress? I hope not. The

more competition the better, I
say. Unless it’s a competing paper in
my market, that is.

The press releases came out re-
cently touting the launch of
QuarkXPress 8. When I received an
invitation to attend the unveiling of
the application in Denver, I really
wanted to attend. Unfortunately
(well, not really unfortunately - I
had a great time in Montreal), I was
already booked to speak in Montreal
the same day. But I would like to
have been there to see if the folks at
Adobe have anything to worry
about.

On their Web site, Quark promises
to make the page-layout and design
experience easier, faster and fun. I
hope it’s as fun as InDesign. Or as
easy. Or as fast.

If past experience is any indica-
tion, Quark needs to make a major
leap to accomplish any of the three.
I’m pulling for them, though. Soft-
ware only improves with competi-
tion.

Thinking about upgrading to
Quark? Purchase version 7 by Aug.
1, 2008, and you can upgrade to
QuarkXPress 8 free. Order online at
quark.com and receive a 15 percent
discount.

It can’t be too much longer till we
start hearing rumblings about
Adobe Creative Suite CS4. Adobe
seems to come out with a new ver-
sion about every 18 months or so. If
that holds true, maybe we’ll have
new versions of QuarkXPress and
InDesign before the year is up. Only
time will tell.

And speaking of upgrades
Adobe had its own announcement
in June: Acrobat 9 is ready for pub-
lic consumption. I'’ve been involved
in beta testing version 9 for the past
year and plan to write a full review
in the future. But for the moment,

Newspaper Technology

) Quark hoping Version 8
L\l will attract new users

let me share a few morsels to whet
your appetite.

M For the first time, Acrobat 9
provides deep support for Adobe
Flash technology, enabling users to
include Adobe Flash Player compat-
ible video and
application files B frscAomars
in PDF docu- :
ments. Recipi- ;
ents simply need
free Adobe
Reader 9 soft-
ware to view
these files.

H Acrobat 9
also includes the ability to unify a
wide range of content into a single
document with the new concept of
PDF Portfolios. PDF Portfolios en-
able users to assemble multiple me-
dia types, such as documents, video,
audio and even 3D objects, into one
compressed PDF file.

H Acrobat now comes in three pri-
mary flavors: Acrobat 9 Standard,
Acrobat 9 Pro and the new Acrobat
9 Pro Extended. The Extended ver-
sion includes Adobe Presenter soft-
ware for easily turning Microsoft
PowerPoint presentations into mul-
timedia experiences that can be
published as PDF files.

Tempting PDF2ID plug-in

I recently took a quick trip — well,
three hours - to Nashville to have
lunch with David Blatner, author of
more books than I can remember
related to InDesign, QuarkXPress
and other design programs. David
was in town hosting a Creative Suite
Tour event.

While there, we ran into Paramjit
Chadha, who manages a software
company — RecoSoft — based in
Japan. A quick look at their Web site
indicates they specialize in PDF
conversion plug-ins. Paramjit told
me a little about one of his products,
PDF2ID, and I knew it was some-
thing I would be testing as soon as I

articles@kevinslimp.com

could get my hands on it.

First, the good news. PDF2ID al-
lows users to open PDF files in In-
Design. Read that again. I didn’t say
it allowed users to “place PDF
files.” I said “open PDF files.”
There’s a vast difference.

Like Q2ID (Quark to InDesign)
and PUB2ID (Publisher to InDe-
sign) from Markzware (yes, I sus-
pect Markzware might be a little
peeved about the similarity in soft-
ware names), PDF2ID allows users
to open PDF files in InDesign sim-
ply by selecting File>Open. This im-
mediately opens the PDF file as a
native InDesign file, meaning the
contents can be moved and edited as
if they were created in InDesign.

Now for the bad news. In the tests
1 did, there was a good bit of shift-
ing when I opened PDF files in In-
Design. Most of these were related
to fonts that weren’t available - no
fault of the plug-in.

Over the years I've seen speakers
offer classes in PDF correction us-
ing Adobe Illustrator. I’ve never
been a fan of this because you can
never be sure the text hasn’t shifted
- or changed — when a PDF file is
opened in Illustrator.

PDF2ID won’t fix all the problem-
atic PDF files you receive from ad-
vertisers every day. However, there
are lots of times when I wish I could
open a PDF file in InDesign to use
part of the contents on my page.
PDF2ID is a great tool for this.

Would I spend $249 for a plug-in
to open PDF files in InDesign? It de-
pends. Individuals might find this a
hefty price to pay for a tool used
sparingly. However, a newspaper
would be wise to consider making
PDF2ID a part of its design arsenal.
As always, the decision is up to you.

PUB2ID is compatible with both PC
and Mac. For more information con-
cerning PDF2ID, visit recosoft.com.
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Elizabeth Soja

ere in North Carolina, we
H have long appreciated that

our Public Records Law is in
most respects stronger than its fed-
eral counterpart, the Freedom of In-
formation Act. For instance, our law
governs all three branches of gov-
ernment, not just executive agen-
cies, and our scope of what records
are covered encompasses almost
anything tangible that is created or
received by a public agency.

However, at the end of 2007, Con-
gress passed and President Bush
signed into law amendments to
FOIA that make the federal law
much stronger. In fact, there might
be a thing or two we could steal
from FOIA to make our state law
better.

The “Openness Promotes Effec-
tiveness in our National Govern-
ment Act of 2007,” sponsored by
Sen. Patrick Leahy (D-Vt.) and Rep.
Lamar Smith (R-Tex.), is familiarly
known as the OPEN Government
Act. The much-needed changes are
perhaps the most significant over-
haul of FOIA since the 1970s.

Essentially, FOIA allows the press
and the public to access records
kept by all federal agencies in the
executive branch, including the Jus-
tice, Defense and State depart-
ments.The law identifies several
categories of exempt information
that agencies can choose (or are oc-
casionally required) to withhold.
(See Page 9.)

The OPEN Government Act
makes several notable changes to
FOIA that most open government
advocates view as improvements:

Legal Fees

The law gives requesters addition-
al ability to recover legal costs
when they are forced to sue the gov-
ernment for the release of docu-
ments. A requester can recover liti-
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From the NCPA/NCPS General Counsel’s office

("] New national FOIA law
has many good points

gation costs and attorney’s fees if a
court rules that the request was
wrongfully denied or if, after a re-
quester has taken steps to appeal
the agency’s decision by hiring
counsel and proceeding with an ap-
peal, the agency changes its position
and turns over the requested mate-
rials before a court can rule.

This second provision essentially
prevents an agency from stalling
until the 11th hour and turning over
the materials on the eve of a court
order to do so, thereby depriving
the requester an opportunity to col-
lect legal fees.

And any reimbursed legal fees
now will come directly out of the
agency’s budget rather than the
Treasury Department’s Claims and
Judgment Fund.

Agency Response Deadlines
FOIA gives an agency 20 days to
determine whether they will comply

with a request once the request
reaches the person in charge of
such responses. The new law says
this 20-day period must begin within
10 days of the agency’s initial re-
ceipt of the request; in other words,
the agency has 10 days to get the re-
quest to the right person.

The agency can stop the clock
when the agency is waiting for clar-
ification from the requester regard-
ing either the substance of the re-
quest or a fee assessment. And an
agency is now only allowed to sus-
pend the period once for a substan-
tive clarification request.

Tracking

Previously, there was no central
way to track a FOIA request. The
amendments signed into law Dec. 31
provide that the agency must assign
a tracking number to any request
that will take more than 10 days and
must provide the requester with ei-
ther a web site or a phone number
that can be used to check the status.

beth@eghs.com

Reporting Requirements

Agencies now must submit public
reports once a year that describe
how many requests were denied and
upon what statutes those denials
were based; how long it took the
agency to respond to requests; and
how many requests were approved.

The Attorney General also must
inform Special Counsel any time a
civil action results from the arbi-
trary rejection of a records request.
The Attorney General also must
submit a record of all such actions
to Congress on a yearly basis.

FOIA Personnel

The new law establishes an Office
of Government Information Ser-
vices within the National Archives
and Records Administration that
will be responsible for overseeing
agencies’ responses to FOIA re-
quests.

Each agency must now appoint a
chief FOIA officer responsible for
assuring the agency follows the
rules and monitoring the way the
agency handles requests. Each chief
FOIA officer will be required to ap-
point a FOIA public liaison who will
deal with requests and the public on
a day-to-day basis.

Definitions

The definition of “record” now in-
cludes information maintained by
private contractors hired by an ex-
ecutive agency.

A “representative of the news me-
dia” is now defined as “any person
or entity that gathers information of
potential interest to a segment of
the public, uses its editorial skills to
turn the raw materials into a dis-
tinct work, and distributes that
work to an audience.” This means
bloggers and freelance journalists
can apply for fee waivers as jour-
nalists when they make FOIA re-
quests.



Exemptions to FOIA law

Records of executive branch agencies are public with the

following exceptions:

W Classified national security information concerning the
national defense or foreign policy
M Records “related solely to the internal personnel rules

and practices of an agency.”

H Information “specifically exempted from disclosure by

statute.”

B Trade secrets and commercial or financial information
obtained from a person that is privileged or confidential.

M Inter-agency or intra-agency memorandums or letters
which would not be available by law to a party...in litiga-

tion with the agency.

M Information about individuals in personnel and medical
files and similar files when the disclosure “would consti-
tute a clearly unwarranted invasion of personal privacy.”

M Records or information compiled for law enforcement
purposes, but only to the extent that production of such
law enforcement records or information...could reason-
ably be expected to interfere with enforcement proceed-

ings.

M Records or information compiled for law enforcement
purposes (the disclosure of which) would deprive a per-
son of a right to a fair trial or an impartial adjudication.

M Personal information in law enforcement records the dis-
closure of which could reasonably be expected to consti-
tute an unwarranted invasion of personal privacy.

H Records or information compiled for law enforcement
purposes which could reasonably be expected to dis-
close the identity of a confidential source and informa-
tion furnished by a confidential source.

B Law enforcement information which would disclose tech-
niques and procedures for investigations or prosecu-
tions, or would disclose guidelines for such investiga-
tions or prosecutions if such disclosure could reason-
ably be expected to risk circumvention of the law.

M Information that must be withheld to protect the physi-
cal safety of any individual when disclosure of informa-
tion about the individual could reasonably be expected
to endanger his life or physical safety.

M Information contained in or related to examination, oper-
ating, or condition reports prepared by, on behalf of, or
for the use of an agency responsible for the regulation
or supervision of financial institutions.

M Geological and geophysical information and data, includ-

ing maps, concerning wells.

Have your

vests

Here’s something that
may have slipped up on
you...

Beginning Nov. 24, fed-
eral law will require re-
porters and photogra-
phers to wear safety vests
whenever outside of their
vehicles on federal-aid
highways or their rights
of way.

In other words, whenev-
er covering that accident
on the interstate or U.S.
highway, members of the
media not wearing an ap-
proved vest could be ar-
rested and fined.

NNA has researched
prices and found the Class
2 vests for about $30. A

yet?

quick check online by
NCPA revealed some com-
panies selling these vests
for as low as $15 each. Ap-
plying company logos or
“Press” on the backs will
cost extra.

NNA reports that this
regulation was finalized in
November 2006. The De-
partment of Transporta-
tion allowed for a two-
year compliance period.

NIE package for elections available

At no cost, the N.C.
Press Foundation NIE pro-
gram will provide an 8-
part series that focuses on
N.C. elections and voting.

The quarter-page fea-
tures may be published in
your newspaper, on your
newspaper’s Web page or
in the newspaper’s e-edi-
tion.

The series was funded
and written in part by the
N.C. Civic Education Con-

sortium

NCPF will also provide
part of a teacher’s guide.
The complete 135+ page
teacher’s guide, a tab that
includes national elections
and a tab on state elec-
tions, will be available for
purchase at low cost.

To request a CD with the
8-part election features
and selections from the
teaching guide, email san-
dynie@unc.edu.
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If so, then you need

Metro ADS On Demand”

Your Money Making Source For On-Call Ad Creation for Print and Web!

Wouldn't it be great if you could create as
many print and Web ads as possible without
overloading your creative staff or worrying if
there was enough staff in-house to design and
produce those ads on deadline? Wouldnt it
also be great if those ads were customized

for your clients and ready the next morning?
With Metro ADS On Demand, all that is
possible. This unique service gives you the
extra hands and the help you need to keep
your work flowing smoothly and your ad
sales in full swing.

Win the race against time, and more sales,
with Metro ADS On Demand. Call 800.223.1600 today!

IMETDAN]

Metro Creative Graphics, Inc., 519 Eighth Avenue, New York, NY 10018; E-mail: bethany@metro-email.com
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Doug Fisher

he new AP stylebook is out,
I which always gets me think-
ing about language changes
and whether it’s time to jettison
some of the usages and spellings we
cling to.

But I need your help. This month,
let’s look at some disputed usages —
or ones I think might be ripe for
questioning. Then, you tell me
whether you observe the distinc-
tions anymore. Please e-mail me at
fisherdj@mailbox.sc.edu (that’s a
new address), and in an upcoming
column we’ll revisit the issue with
your thoughts.

Over/more than: It’s getting hard-
er to find a desk that really labors
over this AP distinction — use more
than with numerals — anymore. John
Mclntyre, assistant managing editor
in charge of copy editing at The Bal-
timore Sun, says there are too many
more important things. Plus, most
authorities now consider it a distinc-
tion without difference. Do you still
change “over” to “more than?”

Lend/loan: The AP has just
weighed in with a new stylebook en-
try elevating “lend” as the pre-
ferred verb. Classic usage manuals
counsel similarly. But we see
“loaned” all the time in newspapers
and other writing. Is this an issue
for anyone? Will you enforce AP
style?

Another/an additional: AP has long
held that “another” requires like
things or amounts (you can’t have 3
million and get “another” 4 million).
I can’t remember the last time I saw
this distinction in an AP story, let
alone a newspaper. Is it time to
ditch it?

If/whether: “Working With
Words,” a widely used grammar and
usage guide for journalists, says
that when “whether” works in a sen-
tence, use it. In classic usage, “if” is
reserved for conditional (if ... then)
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Common Sense Journalism

) Distinctions without
any real differences?

situations. But even the “Working

With Words” authors acknowledge
widespread substitution. I’'m won-

dering whether - or if - it’s time to
let this fade.

Since/because: The AP allows
“since” in a casual use where one
thing follows logically, but is not the
direct cause, of the other. And there
are the persistent arguments about
ambiguity (Since you won the lot-
tery, we’ve been envious.) But
MclIntyre, again, says there’s really
no longer any practical distinction,
and Arnold Zwicky at “Language
Log” says the ambiguity argument
is suspect because context almost
always clarifies. Your thoughts?

Because/due to: While we are at it,
what about this old shibboleth that
these are not substitutes. If a writer
writes: “He was overthrown due to
the widespread poverty,” would you
change it? Would you insist only
“His overthrow was due to the wide-
spread poverty” is correct? It is
time to acknowledge widespread
popular ignorance of this distinc-
tion.

While: Do you recoil at its use as a
conjunction in the sense of “where-
as,” especially beginning a sen-
tence. Many of the arguments are
the same as since/because, and
many of the “it’s a useless distinc-
tion” retorts are likewise.

Gantlet/gauntlet: Merriam-Web-
ster’s and American Heritage both
now show gauntlet as the preferred
term for running an obstacle
course. Only Webster’s New World,
the dictionary favored by AP, sticks
with “gantlet.” So let me issue a
challenge - do you care about that
distinction?

Drunk/drunken: Notwithstanding
Mothers Against Drunk Driving,
this has been a stalwart of AP and
newspapers’ style in general. But
both the Chicago Manual of Style
and Bryan Garner, in his widely

fisherdj@mailbox.sc.edu

read usage manuals, suggest
“drunk” may be more correct for
temporary inebriation and “drunk-
en” for a chronic condition. Maybe
MADD has it right after all?

“Beg the question” for “pose the
question”: Yes, beg the question
means a tautological argument. But
as has been noted in several corners
of the language world, if everyone
is misusing it, are we being priggish
in insisting otherwise?

Following/after: The AP prefers
“after” as the preposition and “fol-
lowing” as the verb (in other words,
he died “after” the wreck, not “fol-
lowing” it). But this is another case
where the dictionary acknowledges
much of the world uses “following”
as a preposition. Do you spend any
time changing it anymore?

Stanch/staunch: Even Webster’s,
conservative as it is, lists staunch as
the preferred form of the verb. AP
sticks with stanch. Where do you
stand?

Include: Do you insist that “in-
clude” can cover only part of the
whole? The dictionaries and usage
guides say it might be worth re-
thinking that. Is it a distinction you
think we need to keep?

Proved/proven: “Proved” is listed
as the preferred verb in many ref-
erences and “proven” the noun. But
“proven” is very common usage
(“He has proven his point.”). Do you
worry about changing this?

We easily could find a dozen oth-
ers. As one copy editor wrote to me
recently: “I will change ‘males’ to
‘men,” and ‘females” to ‘women’ (we
are not lab rats), and I will change
‘gender’ to ‘sex’ every time I see
these used improperly, which is al-
most all the time in medical writ-
ing.”

I hope to hear from you.

Doug Fisher, a former AP news ed-
itor, teaches journalism at the Uni-
versity of South Carolina.



News of North
Carolina newspaper
people

Leigh Carter joined the staff of The
Caswell Messenger of Yanceyville as a
staff writer.

Frank Daniels and his wife, Julia, are to be
inducted into the Raleigh Hall of Fame
in September. Daniels is former owner
and publisher of The News & Observer.
The couple is being honored for their
work in business, philanthropy, and cul-
tural and educational issues.

University of North Carolina professor
Jock Lauterer has been appointed by the
National Newspaper Association as its
point person on community journalism.

Steve Martini, formerly a reporter for The
Free Press at Kinston, had a story of his
featured on Fox Sports Net's “Amazing
Sports Stories.” The tale aired was from
a chapter of his book “The Chattanooga
Lookouts and 100 Seasons of Scenic
City Baseball.”

Steve Steiner is the new editor of The
News of Orange County. He succeeds
Casey Ferrell. Steiner was the managing
editor of Lincoln Times-News for more
than two years.

Wendy Byerly Wood took over as associ-
ate editor of The Mount Airy News. She
previously served as news editor for The
Stokes News and The Weekly Indepen-
dent.

Death

Holley Mack Bell I, former editor-manager
of the Bertie Ledger-Advance, associate
editor of Greensboro Daily News and re-
porter for the Charlotte News. Died May
11.

NCPA welcomes Rice to staff

Victoria Rice is the new NCPA member services ad- R

ministrator. She is responsible for assisting Member
Services Director Holly Johnson carry out all mem-
bership functions, including dues billing, events and

contests.

Rice says she’s an Army brat and has traveled most
of her life. Most recently she lived in Denver, Colo.

She is a volunteer assistant basketball coach and a
youth group leader at her church, where she is con-

sidered a multimedia guru.

The best thing about working
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New tourism ads available for download

The North Carolina Division of
Tourism has updated its newspaper
and online ads and are now avail-
able for download.

The North Carolina Press Founda-
tion receives most of its funding
through a grant from the Division
of Tourism.

In order to receive the grant,

newspapers agree to run these
tourism ads for free periodically.

The foundation is the charitable
arm of the newspaper industry in
the state. Among its programs is the
statewide Newspapers in Education
program.

To obtain the new ads, follow the
links on the NCPA Web site at www.
ncpress.com.

Thanks for your continued sup-
port of this program!

Where do you
et this stuaff1?

Here’s the scoop. NCPA has a clipping
service that scours your newspapers.
But what we really like is when you send
info on what you’re doing directly to us
for inclusion in this newsletter. Send it

today to:

John@ncpress.com

Don't forget the mugshot!

0’Connor still teaching

Longtime Capitol Press Associa-
tion fixture Paul O’Connor is off the
government beat for now. However
he will continue to teach at UNC’s
School of Journalism and Mass
Communication.

Capitol Beat comes to Raleigh

The national Association of Capi-
tol Reporters and Editors will hold
its annual conference in our own
state capital in November.
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Community Papers

Kidsville News! is e K itd S ?]i I_.]e‘a

the nation's favorite and fastest-growing

children’s newspaper. From a humble start

of four publications just two years ago, to

over 100 editions today, Kidsville News! is

making an educational impact all across the

country. Why? Because children need to read, and Kidsville News! makes it fun,
while creating new revenue streams and higher profits for newspaper publishers,

With a circulation of 1,280,917, Kidsville News! has proven itself to be a fun and effective learning
resource for children, teachers and parents — and Kidsville News! is always I A quality educational
turnkey product partnered with supportive business and community sponsors equals a winning
combination for publishers and their communities. And with a CVC Audit currently underway,

the numbers speak for themselves!

Discover the revenue potential in your community and explore the Kidsville News! opportunity.
No quantum mechanics required.

Bill Bowman, President
bbowman@kidsvillenews.com
910-222-6200 or

910-391-3859
THE NATION'S FUN FAMILY NEWSPAPER




